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CONTEMPORARY CULTURAL
SITUATION

Suppose you woke up one morning to find yoursdf in estrangeland, where people
speak alanguage you do not understand, wear different clothes, eat food you are
not used to. You would probably find it impossibleto survive unlessyou learned
their waysof behaviour. Thesewaysof behaviour, along with many other things, go
intothemaking of our culture.

Asyouwill see, all of usareborninto cultures. Thismay differ according to our
region, religion and caste or class. Aswe grow, each one of us absorbs dozens of
cultural practicesamost automatically. Many of these practi ceshave been handed
down for generations, some of thesefor centuries, and someareeven millenniaold
traditions. At thesametime, cultural practicesare subject to change. Inthislesson,
wewill exploreour relationshipto culture.

OBJECTIVES

After studying thislesson, youwill beableto:
¢ defineculture;

e anayse how cultureis shaped;

e explaincultura interaction and

e critically analyze phenomenon of globalisation.

29.1 WHAT DOWE MEANBY CULTURE

Formsof Cultural Expression

Whenwe hear or seeacultural programmeeither onradioor TV or on stage, this
usually includesmusic, songsand dance. Each of theseisaform of cultural expres-
sion. Each such form communicates a message. A sculpture of the Buddhain
meditation for instance, may bemeant to encouragefedingsof peaceand tranquility
(Fig.29.1). A folk/story may teach and entertain, whereasatowering monument like
the Qutab Minar may tell uswith awe(Fig.29.2). In other words, culture can beused
totransmit avariety of ideas. Wewill seemoreexamplesof thisin LessonNo.31.
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Fig 29.1 Buddha Fig 29.2 Qutab Minar

We haveawiderangeof cultural formsinIndia Theseinclude scul pture, archi-
tectureliterature, painting and music to nameafew. Thereisanimmensevariety
within each of these. For example, if wethink of songs, we canimmediately think
of so many types: folk songs, film songs, bhajans, gawwalis. etc. Eachtypeis
usually sung on aspecial occasion, and hasaspecia purpose. At the sametime,
you may have noticed that somefilm songsareinfact bhgjansor set tofolk tunes.
Inwhat ways do you think that abhajan inafilmisdifferent from that sung by
devoteesinatemple?

29.2 POPULAR OR FOLK CULTURE

Common peoplehave devel oped rich cultura traditionswhich areoften called popu-
lar, literally of the people. People have expressed themsal vesand communi cated
culturd valuesthrough song, danceand storytelling. All of thesegointo themaking of
folk culture.

Given their limited material resources, common people cannot build grand
monuments, but they create and use countlesssmaller objectswhich areextremely
beautiful. While some of these objects are used for routine activities, other are

Fig 29.3 Kailashnath Temple
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reserved for specia occasions. Unfortunately, most of thematerial usedisperish-
able, such ascane, cloth, wood, leaves or earthenware. Assuch, these objectsdo
not last very long. So we know much less about the cultures of common people
fromancient times(Fig 29.3).

29.3 CLASSICAL CULTURE

DanceformssuchasBharat Natyam are often referred to asclassca . Thismeansthat
itisoneof thefinest formsof artistic expression. Similarly Kaidasaisregarded asan
exampleof aclassica Sanskrit poet, Thetemplesbuilt by the Cholasareregarded as
examplesof classcal templearchitecture, asisthe Tgg Maha of Mughal architecture
(Fig.29.4)

Fig 29.4 Taj Mahal

Wecanjustly be proud of these achievements. However, we need to remember that
at thetimewhen Kaidasawrote (c 4th century AD) most peoplein north and central
Indiagpokevariousformsof Prakrit (fromwhich many modern Indianlanguageshave
developed). Whilethey would havefollowed the Prakrit portionsof Kaidasasplays,
they would not have been ableto understand his Sanskrit Verses. Similarly, common
peoplewould havefound it difficult to enter the exquisite monumentswe havejust
mentioned. Entry may have been restricted on groundsof casteor religion.

Assuch, classical culturetendsto be highly devel oped but exclusive. Itisonly since
thelast two centuries or so that many Sanskrit works have been trandated into
regiond languages, and monuments have been thrown open to awider public.

Folk and classical cultureshave co-existed and interacted for centuries. They have
borrowed and adapted ideasfrom each other.

How Anthropologists Define Culture

Anthropology literally means the study of human beings. Cultural and social
anthropol ogistsstudy present-day societies, includingrituas, beliefs, socid customs,
work patternsetc. So, When anthropol ogistswrite about culturethey include some
or al of these aspects.
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TheArchaeologist And Culture

When often feel that we have something in common with those who eat and
dresslike us, whereas wetend to treat those who eat and dress differently as
belonging to adifferent culture. Thisdefinition of cultureisvery similar to that
used by the archaeologist. An archaeologist studies houses, tools, pots,
statues, etc and triesto reconstruct how peoplelived in the past. Because al
these objects can be seen and touched, and are more or less permanent they
areregarded as part of our material culture. You will learn more about the
production of some aspects of our material culturein next lesson (30).

Whileclothesand food are also part of our material culture, they decay very
fast. Assuch, whilearchaeol ogists do often recover traces of food and clothes
used in earlier times, these are generally fewer than those of things such as
utensils, tools or weapons.

We can seethen that culture can be defined in many ways:

(a) asformsof cultural expression (e.g. song, dance, music, painting, sculp-
ture, architecture, etc.)

(b) interms of the social group which produces or uses a cultural form (e.g.
popular/folk, classical/elite)

(c) broader definitions in terms of aspects of social, religious and material
life.

Have you noticed how these definitions overlap? L ook at the picture of this
house (Fig.29.5). Intermsof itsform we would classify it as an example of
architecture (as opposed to scul pture or music). It isalso, at the sametime, an
exampleof folk or popular culture, asitisapart of thematerial culture of those
who build andliveinit.

Fig 29.5 A House
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Another example: apainting fromAjantacan beclassified asaclassical religious
painting. Inthenext lessonyou will learn about how cultural formsare produced.

PN

e 1 INTEXT QUESTIONS29.1

A
I. Matchthefollowing:

(a) Dance Sanskrit poetry

(b) Ta Maha form of cultural expression
(c) Kadlidasa Mughal architecture

(d) anthropology material culture

(e) archaeologists Socia customs

[l. State whether true or false:

1. Filmsongsnever borrow folk tunes.
Story telling isapart of folk tunes?
Rituals are not a part of our culture.

Houses, clothes and food are part of our material culture.

o &~ 0N

Folk and classical cultures have not influenced each other.

29.4HOW CULTURE ISSHAPED

Some of our most spectacular forms of cultural expression are connected with
religion. Inarchitecture, the tupaat Sanchi (MadhyaPradesh), thetemplesof south

| .

Fig 29.6 Sanchi Stupa
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Indiamentioned above, andthoseat Dilwara(Rgasthan), aswell asthe JamaMagid,
Délhi (illustrations) are outstanding examples of beautiful structurescreated for

religiouspurposes.

Fig 29.7 Dilwara Temple

Religion has, through the ages, also inspired some of our best poetry and music.
Theseinclude Vedic chants, the compositions of Buddhist monksand nuns, and
perhaps most well-known, the compositions of Bhakti and Sufi saints.

Tamil Nadu has had a rich and continuous tradition of Vaishnava and Shaiva
devotiond literature, whichincludesthe compositionsof womenlikeAnda. Oneof
the earliest and best-known Kashmiri poetswas La Ded, awoman saint of the
fourteenth century.

Today, medieval saint-composerssuch asMiraBai, Guru Nanak and Kabir are
revered not only intheir own regionsbut throughout India. Many saintsbelongedto
low castes and used the language of common people. Their compositions, part of
our popular culture, have been transmitted orally for centuries.

Our religiousbdiefsasoinfluencesour daily lives. Sometimes, marriagerituas, the
food we eat, and the clothese we wear are governed by religiousrules. But, more
often, what we eat and wear, or our marriage customs, “vary according to regions
rather than according toreligion. Totakeasmpleexample. Hindu Mudim Chrigtian
and Sikhwornd in Punjab—generally wear salwar kameg), whereasHindu, Mus-
lim and Christian womenin Tamil Nadu usually wear saris. Sowhileour religious
beliefsdo shape our cultural practices, they are not the only influence.
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Fig 29.8 Jama Magjid

29.5 OUR SOCIALAND ECONOMIC SITUATION

Many of our cultura practicesareinfluenced by our socia and economic situation.
For example, our socia situation may influence what we wear. You may have
noticed that many women arerequired to dressdifferently, depending on whether
they areunmarried, or widowed.

Sometimes, our cultural practices may beinfluenced by both our social and our
economic situation. Thisincludes such things as our tastes and preferencesin
musi c-whether welike folk songs, film songs, classical music or western pop
music. Whilewe can learn Hindi film songs quickly from theradio, for example,
learning classical musicisfar moredifficult and expensive. It also takes much
longer, and many of usmight find it difficult to sparetimefor it.

The cultural objectswe produceand use area so often limited by our economic re-
sources. Noneof uswould havebeen ableto build the Tg Mahd evenif wehad wanted
to. Thiswasonly possiblefor Shah Jahan, theruler of alargeand prosperousempire.

Shah Jahan began the construction of the Taj Mahal in 1632, inmemory of his
wife, Mumtaz Mahdl. It took about twenty two yearsto build the monument, with
asmany astwenty thousand labourersworking daily during theearlier/stages. The
cost of congtruction wasforty million rupees, an enormoussuminthosedays.
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Fig 29.9 Jodhpur Fort

Fig 29.10 Jaipur Fort

HISTORY




MODULE - 6B

Culturein India

ARY CULTURAL SITUATION

Infact, most of the splendid forts, palaces, and religious monumentswe see (illus-
tration, Jodhpur/Jaipur) were built by rulers. Apart from serving asroya residences
or places of worship, they were also meant to proclaim the power and glory of
those when got them built. However, although material resourcesareimportant,
they arenot dwaysdecisive. MiraBai | eft theweal th and splendour of the palace of
Chittor toembracealife of homel essnessand freedom to pursue her spiritual goas.
Today we remember her songsand not her husband.

r

"‘
Le‘ {1 INTEXT QUESIONS 29.2

1. Fill intheblanks:

1. The_—___________ at Sanchi isan example of religious architecutre.

2. Vedicchantsareaformof ________Music.

was a famous woman saint of Tamil Nadu.

is one of the best-known Kashmiri poets.
Bhakti and Sufi saints composed poemsin the language of the
These poems were transmitted

The clothes we wear vary according to rather than

© N o g &~ w

Forts and palaces were built by

29.6 CULTURAL INTERACTION

Our cultureisoften shaped through aprocess of interaction. Thishappenswhen
peoplewith different cultural traditions comeinto contact with one another. Such
contact can take place through the expeditions and voyages of merchants or
traders, or when conquerorsinvadeacountry. It also occurswhen pilgrimsor trav-
ellersvigt distant |lands, and when craftsmen and | abouring women and mentravel
from placeto placein search of employment.

Thoseinvolved in suchinteractions|earn about the practice of different peoples,
and carry their own ideas and customsto new lands. In the process, the cultural
practicesof all thosewho participatein such interaction tendsto change.

L et ustakethe example of food. Did you know that vegetableslikethe potato and
tomato wereintroduced to Indiaabout five hundred years ago by Portuguese trad-
ersand soliderswho brought them from central America, and that teahas come
from China? Other food items, such asrice and the dal swe use, oilseedslike mus-
tard and sesame, have been cultivated in Indiafor over fivethousand years.

If youlook at what we est today, you will noticethat itisamixture of foodswhich
havebeentraditionaly available, aswell asmorerecent additions. At thesametime,
peoplein other partsof theworld, such asthe USA and Great Britain, havedevel-
oped tastefor Indian cuisine, especialy curriesand kababs. Youwill comeacross
moreexamplesof cultural interaction and itseffectsinthelessonswhichfollow.
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Statewhether trueor false:
1. Cultural interaction can take place when merchants visit new lands.
2. Invasionsdo not lead to cultural interaction.
3. Teawas grown in central America.
4. Mustard and sesame were brought to India by the Portuguese.
5. Curriesare popular in Great Britain.

29.7 GLOBALISATION

Theprocesswhereby theentireworldisbeing brought under asingle economic and
cultural network isoftenreferred to asglobdisation, (from theword globe)
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Fig 29.11 Airline network

29.8 WHAT ISAGLOBALVILLAGE

You may have heard theexpression global village. At first sight it may appear to
be contradictory. How can something whichisglobal or worldwidebeavillageat
thesametime?

Thephrasegloba villagewasused for thefirst timeby ascholar named Mc—Luhan.
Hefelt that with theincreased use of television, communication would change
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dramatically This meant that people would be able to send messages across
thousandsof milesalmost ingtantly. Asaresult, physica distancewould nolonger
appear asabarrier, preventing or s owing down communication.

Over thelast few decades, and especidly inthelast ten years, thevast TV networks
which have emerged through the use of satellitesand other powerful technol ogical
devicesmight makeus believethat Mc-Luhan’sprediction hascometrue. Sittingin
India, we can watch Nelson Mandelataking over aspresident of SouthAfrica, or a
cricket matchin Sharjah. But thenwemay ask arethe differencesamongst people
only thoseof physical distance?

While most peoplewho livetogether in avillage arefarmers, there are obvious
differencesamongst richlandlords, small farmers, tenant cultivetiors, craftsmen, and
landless agricultural 1abourers. In other words, peopl e can be closeto one another
inphysical terms, but be separated by social and economic distance. Astheland-
lord are more powerful they tend to dominate social, economic and cultural interac-
tioninthevillage. So dthough communication may bedirect, andface-to-face, itis
at the sametimeinfluenced by thefact that thosewho participateinit arenot equa
instatus.

Thisproblemisaggravated even moreintheglobal village. Herecommunicationis
dominated by peoplein cities. You may have noticed that on the average, city-
dwellersarericher and moreinfluentia than thosewholiveinvillages.Wecangoa
step further and distingui sh between citiesin devel oping countrieslike India, and
thosein developed countrieslikethe USA. Peoplelivinginthelatter aregenerally
richer thanthoselivinginIndiancities, and it isusually powerful peopleinthese
cities of the devel oped countrieswho produce and beam out TV programmes,
whichwethenreceive.

What happensintheglobd villageisthat athough distancesare overcome, commu-
nication becomes aone-day process. We can see and hear what is presented by
theTV producers, but thereisno genuinedialogue. So unlikeface-to-face conver-
sationinasmal village, wherewe can discuss, interrupt, quarrel and make up, we
smply receivethemessageswhich flow tousfrom TV and oftenfollow them. Itis
much more difficult to question or challengewhat wearetold.

29.9 ADVERTISINGAND CONSUMERISM

Consider the programmeswe listento onradio, or watch on TV-news, films, talk
shows. programmes on science, music, history, sports-the variety seemsinfinite.
However, no matter what we might choose to watch, we al so see dozensif not
hundreds of advertisements. Why isthisso? Thisisbecause advertisers or spon-
sors pay for the programmes we see. They are usually carefully to choose
programmeswhich are popular, so that they can reach out to awideaudience. They
can then advertisetheir productsto millionsof people.

What the advertisershopeisthat whilewatching our favourite TV showswewill
notice their products and be tempted to try out. In other words, they get an
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opportunity to persuade usto buy their brands or products, no matter what soaps,
creams, cars, household appliancesthelist isendless. Thistendency to buy things
beyond our immediate and bas ¢ requirementsand occasi onaly beyond our meansis
known asconsumerism.

Thus, whiledistanceshaveindeed been bridged dramaticaly, the new technology is
used to the advantage of big manufacturersincluding multinational companies. They
create alarge population of consumerswho are persuaded to spend what they
earn, or even borrow to buy various* objectsof desire’.

Asitworksat present, globalisation usualy servestheinterestsof richindustrialists
more than anything €l se. For globalisationto betruly beneficial it will haveto de-
velop into aninteraction based on respect for cultural diversity and asharing of the
world’sresourcesrather than their concentration in the handsof afew.

We al so need to remember that the potential benefits of globalisation cannot be
ignored. Even asweare persuaded to buy foreign productsthrough TV programmes,
wea so learn about other cultures. We have to decide what isworth accepting and
what can berg ected. Globalisation issomething wenow livewith. Wemust under-
stand that we can do so on our own terms.

N

& (e ouesnionsza-

Fill intheblanks:

1. Globalisation is taking place in the spheresof the ____________ and culturad
communication.
The_____ phrase was coined by McLuhan.
Advertisers TV programmers.

4. Global communications are dominatedbythe_______ countries.

q.)

_{?’4}4
b WHATYOUHAVE LEARNT

Cultureisanintegral part of human existence. There are many formsof cultura
expression. Formswhich are produced by or for common people areknown as
popular, whereasmore exclusveformsareknown asclassical cultureincludesour
socia customsaswell asobjectssuch asclothesor food whichweusein our daily
lives. Our cultura practicesare often influenced by our religious beliefsand our
socia and economic condition. They are also shaped through interaction amongst
people. Inthe present-day situation, globalisation represents one specific form of
interaction. Thisisamixed blessing. It often leadsto consumerism. Thisisencour-
aged by manufactureswho advertisetheir products. At the sametime, globaization
isabeneficia forceasit helpsuscommunicate acrossgreat distances. And facili-
tatesthe exchangeof dl kindsof ideasand information.
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é[ TERMINAL QUESTIONS

1

ol

Make alist of all the forms of cultural expression mentioned in the lesson. Tick
the ones you have seen and heard yourself, and mention when and where you
saw or heard the one you liked the most (e.g., you favourite painting, song, etc.)

Describe some of thewaysinwhich our social and economic situation influences
our cultural practices. Do you think that these are all important? Give reasonsfor
your answer.

Think of a place you visited. Isit in your (a) district (b) state (¢) country? De-
scribe the ways in which the culture of the people of the place is similar to/
different from yours.

Describe the nature of communication in a global village. In what ways is it
similar to or different from that in an ordinary village?

Cut and paste five advertisements from either adaily newspaper or amagazine.
Describe the products being advertised, where they are manufactured, where
they are available, and what is the price. Describe how the advertiser tries to
persuade you to buy the product.

| NS I ANSWERTO INTEXT QUESTIONS

290.1

(a form of cultural expression
(b) Mughal architecture

(© sanskrit poetry

(d) socia customs

(e material culture

ga A WO N B
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29.3
1. economy
2. globa village
3. sponsor
4. developed

GLOSSARY

Anthropology - literally meansthescienceof man. Itincludesastudy
of human beingsin totality emphasizing both the
physical and social aspects.

Archaeologist — isascholar who analysesmaterial remainsof past
societiesand hel psusunderstand them.

Classcd - refersto anything whichisconsidered to have per
fect proportions. Itisalso usedto describewhat is
usually thought to beexcellent.

Consumeriam — refers to the tendency to want more goods and
sarvicesthanareactualy necessary, sometimeseven
if these cannot be afforded.

Materid culture — includesthingsweuseinour daily life. Theseare
tangible, i.e. wecan seeandtouchthem, unlikeidess,
which form part of our culture, but are
intangible.

Popular — refersto something of the people, whichiscarried

on by them. It dso meanssomething whichiswithin
themeansof the people, aswell asthat whichis
approved or liked by the people.

Vedic Chants - TheVedasarefour innumber; Rig, Yaur, Sama
and Atharva. These consist of mantras, many of
whichweremeant to be chanted or sung during sac
rificesand other rituals.

HISTORY




